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prezentului inscris:

REGULAMENTUL CAMPANIEI
MASTERCARD@,,F4-1I cADou o

EXPERIENIA on NEUITAT"
Perioadd: l5 decembrie 2022 - 31 ianuarie 2023

r. cAMPANIE PRoMolIoNar.A
1.1. Campania promofionald Mastercard Pay & Get
Rewards ,,FA-1I cADoU o ExIERITNIA nr
NEUITAT') (denumiti in continuare
,oCampania"l rrClmpania Promofionali") este
organizatd de Mastercard Europe S.A., o societate
belgiand cu rdspundere limitatd, avdnd numdr de
inregistrare RPR 0448038446, cu sediul social la
198A Chauss6e de Tervuren, 1410 Waterloo, Belgia
(denumitd in continuare ,,Mastercard" qi/sau

,,Organizatorulo') in numele instituliilor fi nanciare
emitente prezentate in Anexa l, care au calitate de
Co-organizatori.
1.2. Campania va fi organizatd, in ceea ce privegte
mecanismul descris, acordarea premiilor gi plata
impozitelor prin intermediul Societdlii GOLIN
HARRIS PUBLIC RELATIONS S.A., persoand
juridicd rom6n6, cu sediul in str. Grigore
Alexandrescu nr. 89-97, Corpul B, etaj 4, modul A,
Sector l, Bucuregti, Romdnia, inregistratd la
Registrul Comerfului sub nr. J401486311998, Cod de
Identifi care Fiscald RO I 05 96424, reprezentatd prin
Roxana - Costina Dascdlu, Director General, care va
acliona tn calitate de Agenlie de Publicitate qi in
calitate de imputernicit al Mastercard, (denumitd in
continuare rrAgenlia" lrrOrganizatorul Tombolei"
sau "Imputernicitul Organizatorului") care va
avea responsabilit6lile qi obliga{iile descrise in
prezentul Regulament.
1.3. Campania PromofionalS este desfrquratd in
conformitate cu prezentul Regulament al Campaniei
(denumite in continuare,,Regulamentul").
1.4. in cadrul acestei campanii, Agenfia va desfEgura
urmdtoarele activitdli: coordonarea tombolei ;i
acordarea premiilor, respectiv: contractarea terfilor,
coordonarea, implementarea ;i raportarea

contractarea validarea notarului

The authentication of this document hos been requested:

REGULATION OF THE MASTERCARD@
CAMPAIGN NAMED: ..GIVE YOURSELF THE

GIFT OF AN UNFORGETTABLE
EXPERIENCE"

Period: l5th of December, 2022 - 31'tofJanuary,
2023

1. PROMOTIONAL CAMPAIGN
1.1. The promotional campaign named: Mastercard
Pay & Get Rewards 'TGIVE YOURSELF THE
GIFT OF AN UNFORGETTABLE
EXPERIENCE" (hereinafter referred to as the
"Campaign"/ the "Promotional Campaign'r) is
organised by Mastercard Europe S.A., a limited
liability company from Belgium, registered under no.
RPR 0448038446, with its Registered Office in l98A
Chauss6e de Tervuren, 1410 Waterloo, Belgium
(hereinafter referred to as "Mastercard" and/or the
"Organiser") acting on behalf of the issuing financial
institutions listed in Annexe 1, as co-organisers.
1.2. The campaign shall be organised, in terms of the

mechanism described, the granting of prizes and the
payment of taxes, viathe GOLIN HARRIS PUBLIC
RELATIONS S.A. company, a Romanian legal
entity, headquartered in 89-9TGrigore Alexandrescu
street Building B, 4th floor, module A, District l,
Bucharest, Romania, registered with the Trade
Registry under no. J401486311998, Tax Identification
Code: RO 10596424, duly represented by Roxana -
Costina Dascdlu, General Manager, that shall act as

Advertising Agency and as Mastercard's Authorised
Representative, (hereinafter referred to as the
"Agency"/"Raffle Organiser" or "Organiser's
Representative") having the responsibilities and
obligations described in this Regulation.

1.3. The PromotionalCampaign shall be conducted in
accordance with this Campaign Regulation
(hereinafter referred to as the "Regulation").
1.4. Within this campaign, the Agency shall carry out
the following activities: coordinating the raffle and
awarding the prizes, namely: contracting third parties,
coordination, implementation and reporting on the

contractin and the for



the authentication of this Regulation, coordinating and

validating the draws, administrative and financial
coordination, awarding the prizes and paying the taxes
where necessary.
1.5. The Agency shall subcontract some of these

activities, with the Campaign Organiser's
the following companies:
1.5.1. The MULLEN LOWE S.A.
Registered Office in Bucharest, 89

Alexandrescu Street, Building B, 3'd floor
District l, registered with the Trade Reg
J40/2507011994, Tax Identification C
6645758, fully paid-up share capital of
duly represented by Hortensia Nastase, acting in her
capacity as General Manager, (hereinafter referred to
as the "Organiseros Sub-Authorised
Representative L"), that shall carry out the following
activities: contracting third-party subcontractors,
coordinating, implementing and reporting on the
Campaign, coordinating and validating the draws,
contacting and validating potential winners or their
reserves, as the case may be, resolving any
contestations, sending the prizes, administrative and

financial coordination, and
1.5.2. The MEDIAPOST HITMAIL S.A. company,
a Romanian legal entity, with its registered office in
Bucharest, Strada Siriului no.42-46,3'd floor, District
1, registered with the Trade Registry under no.
J4018295/2000, Tax Identification Code RO
13351917, bank account no.
RO53BRDE445SVl 3947 154160, opened with BRD,
Aviatiei Branch, duly represented by Marian Seitan,
acting in his capacity as General Manager (hereinafter
referred to as t' Organiser's Sub-Authorised
Representative2 r'), that shall carry out the following
activities: ensuring the drawings meant to decide the
winners and arranging the presence of a notary public
at the drawings, and coordinating the authentication of
this Campaign Regulation.

2. DEFINITIONS
2.1. For the purposes of this Regulation, the following
terms are defined as follows:

issued by a bank or a financial institution based in
Romania (except for Maestro cards).

autentificarea prezentului Regulament, coordonarea

;i validarea tragerilor, coordonare administrativb gi

financiard, acordarea premiilor qi plata impozitelor
in cazurile in care acest lucru este necesar.

1.5. Agenfia va subcontracta parte din activit[1i,
avdnd acordul Organizatorului Campaniei in acest

sens, cdtre urmatoarele societdfi:
1.5.1. Societatea MULLEN LOWE S.A., cu sediul
social in Bucuregti, Str. Grigore Alexandrescu nr. 89-
97 , Corp B, Etaj 3, Modul A, Sector l, inregistratd la
Registrul Comer,tului sub nr. J4012507011994, Cod
Fiscal RO 6645758, capital social integral vdrsat
90.000 lei, reprezentatd prin Hortensia Ndstase, in
calitate de Director General, (denumitd in continuare

"Subimputernicitul I al Organizatorului"), care

va desft;ura urmatoarele activitdli, respectiv:
contractarea de te(i subcontractori, coordonarea)
implementarea gi raportarea Campaniei, coordonarea
gi validarea tragerilor la sorfi, contactarea ;i
validarea potenfialilor cfutig[tori sau ai rezervelor
acestora, dupd caz) solufionarea contestaliilor,
transmiterea premiilor, coordonare admini strativd gi

financiard, qi

1.5.2. Societatea MEDIAPOST HITMAIL S.A.,
persoand juridicd rom6nd, cu sediul social in
Municipiul Bucuregti, Strada Siriului nr. 42-46, Etaj
3, Sector l, inregistratd la Registrul Comer{ului sub

nr. J401829512000, Cod Fiscal RO 13351917, cont
bancar RO53BRDE445SVl3947 154160, deschis la
BRD, Sucursala Avia{iei, reprezentatd prin Marian
Seitan, in calitate de Director General (denumitd in
continuare "Subimputernicitul 2 al
Organizatorului"), care va desfbgura urmdtoarele
activitdli, respectiv: asigurarea tragerii la sorfi a
cdgtigdtorilor qi coordonarea prezenfei unui notar la
tragerile la sor{i qi coordonarea asigurdrii
autentifi cdri i prezentulu i regulament de Campan ie.

2. DEFINITII
2.1. in sensul prezentului Regulament, urmdtorii
termeni sunt defini{i dupd cum urmeaz6:

Mastercard@ emis de o bancd sau de o institulie
financiard cu sediul pe teritoriul Rom6niei (cu
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exceplia cardurilor Maestro).

emitentd din Rom6nia care emite cardurile
Mastercard cdtre titularii cardurilor, precum qi

care emite Regulamentul Participantului, ;i care
. este menfionatd in Anexa I la prezentul

Regulament.
) 'Titular al cardului emitentului reprezintd orice

persoand frzicd care are rezidenta fiscald in
Romdnia, care define un card de debit sau de

' ,'credit Mastercard valabil, emis de o institufie' financiard conform definifiei de mai sus, cu
sediul pe teritoriul Romdniei.

emitentului care il folosegte ca metodd de platd ;i
face cel pufin o achizilie conform prevederilor
din prezentul Regulament.

sorfi qi confirmat drept cdgtigdtor in baza
prezentului Regulament.

3. REGULAMENTUL CAMPANIEI
PROMOTTONALE
3.1 Regulamentul a fost intocmit in conformitate cu
cerinfele legii romdne gi a fost publicat pe website-ul
Organizatorului Campaniei la urmatoarea adres6:
rvww.mastercard.rolpromotii, unde va fi disponibil
pe intreaga duratd a Campaniei Promofionale, astfel
inc6t sd permitd consultarea acestuia de cdtre
Participanfi, precum gi stocarea ;i reproducerea
acestuia de cdtre Institutia Financiard.

3.2. Institufia Financiard arc obliga{ia de a adapta
sau/ gi prelua pe website-ul propriu Regulamentul
(regulamentul rezultat urm6nd a fi numit
"Regulamentul Participantului") pentru punerea
sa la dispozilia clien{ilor s[i, respectiv a potenlialilor
Participan{i.
3.3. Mastercard igi rczervd dreptul de a modifica
unilateral acest Regulament, iar modificdrile vor
intra in vigoare in termen de I (o) zi dupi publicarea
acestora la urmdtoarea adres6:
v,iwlar$astercard, ro/pro m ot i i.
3.4. Institulia Financiar6 are obligafia de a modifica

lamentul lui in Orice

based in Romania, issuing the Mastercard cards to
the cardholders, and the Participant's Rules, and
which is mentioned in Annexe 2 to this Regulation.

who has their fiscal residence in Romania, who
holds a valid Mastercard debit or credit card,
issued by a financial institution according to the
definition above, based on the territory of
Romania.

uses that card as a payment method and makes at
least one purchase according to the provisions of
this Regulation.

confirmed as a winner under this Regulation.

3. PROMOTIONAL CAMPAIGN REGULATION

3.1 This Regulation has been drawn up in accordance
with the requirements of the Romanian law and it has

been published on the Campaign Organiser's website
at the following address:
www.mastercard.ro/promotii, where it shall remain
available for the entire duration of the Promotional
Campaign so as to allow its consultation by the
Participants, and its storage and reproduction by the
Financial Institution.
3.2. The Financial Institution has the obligation to
adapt andlor publish this Regulation on its own
website (and the resulting regulation shall be called the

"Participant's Rules") to make it available to its
clients, and to any potential Participants.

3.3. Mastercard reserves the right to unilaterally
modify this Regulation, and such changes shall enter
into force within I (one) day of their publication at the
followingaddress:W1dW,mASl-e.rcat-d-.f o/pJo_pg1ii.

3.4. The Financial Institution is obliged to amend the
P Rules



changes/amendments to the Participant's Rules shall
be included in addenda, that shall be published on the
Financial Institutions' own websites, according to the
provisions stipulated in article 3.2 above.
takes no responsibility for any cases

changes/amendments brought to the P

Rules are not taken into account,
Mastercard has complied with the
Article 3.3 above.

3.5. By taking part in the Promotional
Participants are bound by the Participant's Rules and

they agree to abide by the rules of the Promotional
Campaign.
3.6. The Promotional Campaign shall be canied out in
accordance with the relevant legal provisions in place.
In the case of any rules that have not been expressly
dealt with in this Regulation the, Romanian legislation
shall apply.

4. CAMPAIGN DURATION
4.1. The Promotional Campaign shall run as follows:
from the 15th of December, 2022, at: 00:00 hours
until the 3L't of January,2023 at:23259 hours.

4.2. Mastercard reserves the right to extend the period
of the Promotional Campaign or to stop the
Promotional Campaign early, regardless of the reason.

Any such change shall be made in accordance with the
provisions of article 3.3 above.

5. THE RIGHT TO PARTICIPATE
5.1. Any holder of the issuer's card, who accepts the
Participant's Rules and meets the additional conditions
described below is entitled to participate in the
Promotional Campaign.
5.2. Participants in the Promotional Campaign must
have reached the age of 18 on the date the payment
mentioned in article 5.4 below is made.

5.3. Participation in the Promotional Campaign is
subject to the holder of the issuer's card making a

payment with their own Mastercard card in the
Freshful App or on thewebsite - www.freshful.ro,
during the duration of the Promotional Campaign.

modificdri/amendamente la Regulamentul
participantului vor fi incluse in acte adilionale care

vor fi ftcute publice prin publicarea acestora pe

website-urile proprii, conform menfiunilor de la
articolul 3.2 de mai sus. Mastercard nu i;i asumd

nicio rdspundere pentru cazurile in care
modificdrile/amendamentele la Regulamentul
Participantului nu sunt luate in considerare, cu

condilia ca Mastercard sd fi respectat prevederile
articolului 3.3 de mai sus.

3.5. Prin participarea la Campania Promofionald,
Participanlii sunt obligali sd respecte Regulamentul
Participantului ;i convin sd respecte regulile
Campaniei Promofionale.
3.6. Campania Promofionald se desf5goard in
conformitate cu prevederile legale incidente. In cazul
oricdror reguli care nu au fost tratate in prezentul
Regulament, se va aplica legislafia din Rom6nia.

4. DURATA CAMPANIEI
4.1. Campania Promo{ionald se desfhqoard dupd cum
urmeazd: din data de 15.12.2022, incepffnd cu
orele: 00:00 ;i pflni in data de 31.01.2023 la orele:
23259.
4.2. Mastercard i;i rezervd dreptul de a prelungi
perioada Campaniei Promolionale sau de a opri
Campania Promolionald ?nainte de termen.
Indiferent de motiv, orice astfel de modificare se va
efectua in conformitate cu prevederile articolului 3.3

de mai sus.

5. DREPTUL DE PARTICIPARE
5.1. Fiecare titular al cardului emitentului care a
acceptat Regulamentul Participantului gi care

indeplinegte condiliile suplimentare descrise mai jos
are dreptul de a participa la Campania Promo{ionald.
5.2. Participanlii la Campania Promolionalb trebuie
sd fi implinit vdrsta de l8 ani la data efectudrii pldfii
menlionate Ia articolul 5.4 de mai jos.
5.3. Participarea la Campania Promofionald se face
sub rezerva plAlii de cdtre titularul cardului
emitentului cu propriul card Mastercard in aplicafia
Freshful sau pe site-ul Freshful - www.freshful.ro,
pe durata Campaniei Promofionale.

o
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5.4. Participantul trebuie sd efectueze cel pufin o
platd cu cardul in perioada descrisd la articolul 4.1.
de mai sus.

5.5. Angajalii Agenliei gi ai Mastercard precum ;i ai
subsidiarelor, afiliafilor acestora, ai
subiinputernicililor Organizatorului, precum gi orice
altd persoand care participd la organizarea gi

desfd;urarea Campaniei Promofionale, precum gi

membrii familiilor acestora (copii gi so,t/so{ie) nu pot
participa la Campania Promofionald.

6. MECANISMUL DE DESFA$URARE, A
CAMPANIEI PROMOTIONALE
6.1. Fiecare Titular al cardului emitentului care a
pl5tit cu propriul card Mastercard in aplicalia
Freshful sau pe website - www.freshful.ro, pe durata
Campaniei Promolionale poate participa la
Campania Promofionald. Nu existd o sumd minimd
care trebuie pldtita pentru participare.
6.2, Cu cdt se efectueazd mai multe pldli in perioada
Campaniei Promofionale in aplicalia Freshful sau pe
website - www.freshful.ro, cu atAt sunt mai mari
qansele de c6gtig. Pentru claritate, fiecare tranzaclie
care ?ndeplineqte condifiile din articolele 5.3 si 5.4 de
mai sus, este eligibili pentru a fi trasd la sorfi in
condiliile prezentului Regulament.
6.3. La sffirgitul perioadei Campaniei, la data
menlionatd in articolul 7.3 de mai jos, Agenfia va
asigura tragerea la sorfi a cdqtigdtorilor Campaniei.

6.4. Agenliavautiliza Identificatorii criptafi pugi la
dispozilie de Mastercard pentru fiecare tranzacfie ;i
un software specializat pentru realizarca tragerii la
sorfi. Aceasta nu va avea acces la datele tranzacliei
sau la datele cu caracter personal ale Participanfilor,
in etapa de tragere la sor,ti.
6.5. Dupd tragerea la sorli a cdgtigdtorilor, Agenlia
va solicita Mastercard sd confirme rezultatele tragerii
la sorli in calitate de Organizator gi sd ofere Agenfiei
sprijinul Instituliilor Financiare care au emis cardul
Mastercard al fiec[rui cdgtigdtor pentru identificarea
gi comunicarea cdtre Agen{ie a numelui, numdrului
de telefon gi adresei de e-mail a cfutigdtorului
(denumite in continuare "informa{ii de contact"),
astfel incdt aceasta sd coordoneze validarea

trimiterea ilor. Inst le

5.4. The participant must make at least one payment
with that card, during the period mentioned in article
4.1. above.
5.5. The employees of the Agency and Mastercard as
well as those of their subsidiaries, affiliates, the
organiser's sub-authorised representatives, as well as
any other person who participates in the organisation
and running of this Promotional Campaign, and their
family members (children and spouses) cannot
participate in the Promotional Campaign.

6. THE PROMOTIONAL CAMPAIGN'S
RUNNING MECHANISM
6.1. Each Holder of the issuer's card who has paid with
their own Mastercard card in the Freshful App or on
the website - www.freshful.ro, during the Promotional
Campaign, can participate in the Promotional
Campaign. There is no minimum amount that must be
paid to participate.
6.2. The more payments are made during the
Promotional Campaign in the Freshful App or on the
website - www.freshful.ro, the higher the chances of
winning. For the sake of clarity, each transaction that
meets the conditions stated in articles 5.3 and 5.4
above, is eligible to be drawn under the terms of this
Regulation.
6.3. At the end of the Campaign period, on the date
mentioned in article 7.3 below, the Agency shall
ensure the drawing to determine the Campaign's
winners.
6.4. The Agency shall use encrypted Identifiers
provided by Mastercard for each transaction and a
specialised software to perform the draw. It shall not
have access to the transaction data or to the
Participants' personal data during the draw stage.

6.5. Once the winners are drawn, the Agency shall ask
Mastercard to confirm the results of the draw, as

Organiser, and to provide the Agency with the support
of the Financial Institutions that issued the Mastercard
card of each winner, to identify and communicate, to
the Agency, the winner's name, telephone number and
the e-mail address (hereinafter refened to as the
"contact information"), so that it can coordinate the
validation of the winners and send them their prizes.
The Financial Instituti AS data controll



6.6. The Agency, as the Organiser's
shall contact the winners via its
Representative l, for the prizes to be

shall send this contact information to the Agency,
under the conditions agreed upon, with Mastercard.

Sub-
deli

shall bear the full responsibility resulting
connection with the delivery of these prizes.

7. DESCRIPTION OF PRIZES. THE DRAW

7.1 The maximum number of prizes from the
Promotional Campaign (hereinafter referred to as "the
prize" or "the prizes") is I individual prize consisting
of I voucher worth 5000 euros (VAT included), the
equivalent of 25,000 RON, at an exchange rate of 5

lei per 1 Euro, that can be used only to acquire a

holiday package to Zanzibar. This holiday package
purchase shall be made via the MY CONCIERGE
travel agency, which has following Company data:

:name ACCENT CONSULTING SRL, headquarters:
5th St. Constantin Street, District l, Bucharest, Trade
Regi stry Number: J 40 I 125 40 I 2003, Sole ldentifi cation
Code:15751189.
Prize details:

- The voucher can be used exclusively to buy a holiday
package to Zanzibar

- The voucher must be consumed by the winner on a
single holiday package
- The winner shall set up the desired package together
with the travel agency, which may include plane

tickets, accommodation, experiences, etc.
- This vacation may have any duration within the
package access period mentioned bellow, if the winner
stays withing the budget of 5,000 euros (VAT
included) or if he/she pays the difference up to the full
cost ofthe configured package.

- If the value of the vacation package is lower than the
voucher's value, of 5,000 Euros, the winner shall not
be entitled to receive the remaining balance in cash.

Financiare, in calitate de operatori ai datelor, vor
transmite aceste informaJii de contact Agenliei, in
condiliile agreate cu Mastercard.
6.6. Agenlia, in calitate de imputernicit al

Or ganizatoru lu i, va contacta prin Subimputernicitu I

I al Organizatorului, cfutigdtorii pentru livrarea
premiilor ;i va purta intreaga rdspundere rezultatd
din sau in legdturd cu livrarea premiilor.

7. DESCRIEREA PREMIILOR. TRAGEREA
LA SORTI
7.1 Numdrul maxim de premii din Campania
Promofionald (in continuare ,,premiul" sau

,,premiile") este de I premiu individual constdnd in
I voucher de 5000 euro (TVA inclus), echivalent in
Lei - 25.000 lei la un curs conventional de 5 lei
pentru I Euro, care poate fi folosit exclusiv pentru

achizifionarea un pachet de vacanld cu destinafia
Zanzibar. Achizigia pachetului turistic se va realiza
prin agenlia de turism MY CONCIERGE, av6nd
urmatoarele date de identificare: denumire
ACCENT CONSULTING SRL, sediu social: Str. Sf.
Constantin, nr. 5, Sector l, Bucuregti, nr de

inregistrare ORC J40l1254012003, Cod Unic de

inregistrare 1575 I 189.

Detalii premiu:
- Voucher-ul poate fi folosit exclusiv pentru

achizi[ia unuipachet de vacanld cu destinafia
Zanzibar;

- Voucher-ul trebuie consumat de cd;tigdtor pe

un singur pachet de vacanfd;
- Cdqtigdtorul va configura aldturi de agenfia

de turism pachetul dorit, care poate include
bilete de avion, cazare) experienfe etc.

- Durata vacanlei poate fi oricare in interiorul
perioadei de accesare menJionatd mai jos,
at6t timp cdt cd;tigdtorul se incadreazd in
5000 euro (cu TVA inclus) sau achitd
diferenla p0nd la costul complet al pachetului
configurat.

- In cazul in care valoarea pachetului de

vacanta este mai mica decat valoarea
voucher-ului, de 5000 de Euro, castigatorul
nu va avea dreptul la diferenta in bani
ramasa.



- Perioada de accesare a pachetului este intre
15 februarie - l5 decembrie2023, cu excepfia

. sdrbdtorilor de Pagte (13-19 aprilie 2023),

\. ultima datd de retur fiind 15 decembrie2}23.

f{ uu,ourea comerciald totala a premiilor este de

.ltloo lei (TVA inclus). Valoarea brutd a premiilor
/& ae27.7to tei.

/5. Ca;tigdtorul ;i rezervele vor fi tragi la sorli
conform mentiunilor din articolul 6.4 de mai sus,
prin intermediul software-ului ce aparline societilii
Mediapost HitMail S.A., Subimputernicitul 2 al
Organizatorului, in prezenfaunui notar, in data de 13
februarie 2023.
7.4. Cu ocazia tragerii la sorli se vor extrage un
numdr de 2 Participanli de rezewd pentru
participantul desemnat cdqti gdtor.
7 .5. In perioada de 30 de zile lucritoare dup6
tragerea la sorfi pentru perioada curent6, numele
cdqtigdtorului gi valoarea premiului acordat vor fi
publicate pe pagina de internet a Mastercard
dedicate Campaniei, respectiv:
www.mastercard .ro/promotii. Mastercard nu are
obligafia de a publica numele Participanlilor de
rezervd.
T.6.inperioada de 10 zile lucrdtoare de la tragerea
la sorfi conform articolului 7.3, Agenfia va contacta
Participantul desemnat cAgtigdtor telefonic. Agenfia
nu este r[spunzdtoare pentru corectitudinea datelor
furnizate de Institufia Financiard conform art.6.4. de
mai sus.

7.7. Participantul desemnat cdgtigdtor trebuie sd

confirme telefonic cd indeplineqte condifiile din
articolul 5.5 gi cd acceptd premiul gi pe cale de
consecinld vafurnizaadresa de email unde se va livra
premiul in cadrul convorbirii telefonice cu
reprezentantul Agenliei. Furnizarea adresei de email
de cdtre participantul desemnat c6qtigdtor cdtre
reprezentantul Agenfiei va reprezenta dovada
acceptdrii premiului.
7.8. Premiul urmeazd" a fi trimis prin curier intr-o
perioadd de 5 de zile lucritoare de la prirnirea
adresei de livrare de la cdgtigdtor. Procesul-verbal de
atribuire premiu semnat de cdqtigdtor sau Procesul-
verbal de atribuire premiu impreund cu emailul
transmis insotit de raportul de livrare al acestuia prin

- The package access period is between the 15th of
February and the l5th of December, 2023, except for
the Easter Holidays (April 13 -19, 2023), the last
allowed return date being the l5th of December 2023.

7 .2. The total commercial value of the prizes amounts
to 25,000 lei (VAT included). The gross value of the
prizes amounts to 27,710 lei.
7.3.The winner and their back-ups shall be be drawn
according to the provisions of article 6.4 above, using
the software belonging to Mediapost HitMail S.A., the
Organiser's Sub-authorised Representative 2, in the
presence of a notary public, on the L3th of February
2023.
7.4.Upon the draw, two back-up Participants shall be
drawn for the participant designated as the winner.

7.5. Within 30 business days counted from the draw
made for the current period, the name of the winner
and the value of the prize awarded shall be published
on Mastercard's website dedicated to this Campaign,
namely: www.mastercard.ro/prornotii. Mastercard has

no obligation to publish the names of the back-up
Participants.

7.6. Within 10 business days of the drawing made
according to article 7.3 above, the Agency shall
contact the winning Participant, by telephone. The
Agency is not responsible for the accuracy of the data
provided by the Financial Institution according to art.
6.4. above.
7.7.The designated winner must confirm by telephone
that he/she meets the conditions stated in article 5.5
and that he/she accepts the prize and, consequently,
he/she shall provide the email address where the prize
is to be delivered, during the telephone conversation
with the Agency's representative. The designated
winner's provision of this email address to the
Agency's representative shall constitute proof of that
he/she accepts he prize.
7.8. Prizes shall be sent by courier within 5 working
days of receiving the winner's delivery address. The
minutes of awarding the prize signed by the winner or
the Minutes of awarding the prize together with the
email sent, accompanied by its delivery report, via
which, the prize has been communicated to the winner

l,R



care s-a comunicat premiul cfutigdtorului vor fi
considerate dovadd suficientd a acceptdrii premiului
de cdtre cdgtigdtor.
7.9. Agenlia nu este rdspunzdtoare pentru datele de

livrare eronate (adresa de email comunicatd de

participantul desemnat cfutigdtor) gi nu are obligalia
de a retrimite premiul.
7.10. in cazul in care un Participant desemnat
potenlial cd;tigdtor nu poate fi contactat de Agenfie
in urma efectu[rii a 3 (apeluri) in decursul a 3 (trei)
zile sau in cazul in care acesta refuzd s[ primeascd
premiul, sau in cazul in care acesta nu confirm[ cd

doreqte sd il primeascd in momentul contactdrii de

cdtre Agenlie privind cd;tigarea premiului prin
furnizarea informaliilor necesare in acord cu art.7 .7 .

de mai sus, cAgtigdtorul pierde dreptul de a primi
premiul. [n aceste cazuri, agenlia va incerca oferirea
premiului cdtre primul Participant desemnat rezervd,
pentru care se va aplica aceeaqi procedurd de

contactare qi validare ca cea menlionatd mai sus.

7 . I I . D acd nici Participanf ii extrag i ca rezerv d pentru
premiu nu pot fi contactafi sau nu acceptd premiul
sau nu furnizeazd informaliile necesare in sensul
acestui Regulament, premiul va rdmdne in posesia
Organizatorului.
7.12. Cu exceplia cazului in care Organizatorul
Campaniei Pldtegti qi Primeqti Recompense decide
expres altfel, Premiul Campaniei nu poate fi inlocuit
cu valoarea sa in numerar, cu orice alte bunuri sau

servicii gi nu poate fi instrdinat. in consecinfd, niciun
C6qtigdtor al acestei Campanii nu are posibilitatea de

a primi contravaloarea in numerar a premiului sau de

a il preschimba ?n alte bunuri, nici de a solicita
modifi carea parametri lor/caracteristici lor premiului.
7 .13. Organizatorul nu va fi rdspunzdtor pentru
daunele suportate de cAgtigdtor in legdturd cu
premiul cdqtigat, indiferent de natura acestor daune,

cu excepfia situaliilor prevdzute expres de lege care

stabilesc aceastd rdspundere. In special,
Organizatorul nu igi asumd nicio rdspundere pentru
utilizarca efectivd a premiului. Organizatorul nu este
rdspunzdtor pentru calitatea premiului gi nu
garanteazd durata de utilizare sau de funcfionare a

premiului acordat.

8. TAXE SI IMPOZITE

shall be considered sufficient proof of the winner's
acceptance of the prize.

7.9.The agency is not responsible for any incorrect
delivery data provided (the email address

communicated by the designated winner) and

under no obligation to resend the prize.
7.10. If a Participant designated as a

cannot be contacted by the Agency after
phone calls within 3 (three) days or if he/she
receive the prize, or if he/she does not
he/she wants to receive the prize, by
necessary information in accordance with art. 7
above, when contacted by the Agency with this regard,
the winner forfeits the right to receive the prize. In
such cases, the agency shall try to offer the prize to the
first designated back-up Participant, for which the
same contact and validation procedure shall apply.

7.ll.If the back-up Participants cannot be contacted
either, or if they do not accept the prize or they do not
provide the necessary information for the purposes of
this Regulation, the prize shall remain in the
Organiser' s possession.

7.12. Unless the Pay & Get Rewards Campaign
Organiser expressly decides otherwise, the Campaign
Pize may not be substituted for its cash value, for any
other goods or services, and it may not be alienated.
Consequently, no Winner of this Campaign shall have
the possibility to receive the cash value of the prize
gained, or to exchange it for other goods, nor to ask for
the parameters/characteristics of the prize to be

changed.
7.13. The organiser shall not be held liable for the
damages incurred by the winner in connection with the
prize won, regardless of the nature of such damages,

except for the situations expressly stipulated by law
establishing such liability. In particular, the Organiser
takes no responsibility for the actual use of the prize.
The organiser is not responsible for the quality of the
prize and it does not guarantee the use or operation
duration of the prize awarded.

8. FEES AND TAXES



8.1 mputernicitul Organizatorului, se obligd sd
calculeze, sd re{ind la sursd, sd declare gi sd transfere
la bugetul de stat impozitul datorat pentru premiile
acordate cdqtigdtorilor, in conformitate cu
prevederile Codului Fiscal, Titlul IV Impozit pe
Venit, Capitolul VIII, dacd sunt aplicabile.
8.2. Participanfilor la Campanie nu li se vor solicita

suplimentare directe sau indirecte, cu
a costurilor normale de derulare a campaniei

exemplu, valoarea accesului la internet sau la alte
servicii de comunicare).

g. iNcnranna CAMPANIEI
PROMOTTONALE. FORTA MAJORA
9.1. Mastercard are dreptul irevocabil de a inceta
Campania Promo{ionald in orice moment, indiferent
de motiv, cu condilia publicdrii unei notificdri in
acest sens pe pagina de internet:
www.mastercard.rolpromotii cu cel pulin I zi inainte
de data incetdrii. in aceste cazuri, nu se datorcazd,
despdgubiri Participanlilor, iar Mastercard nu va fi
rdspunzdtoare pentru daune, pierderi efective sau
potenfiale, indiferent de natura acestora, care ar
putea fi suportate de orice persoanb fizicd (inclusiv
Participanlii) sau juridici (inclusiv Instituliile
Financiare) in legdturd cu incetarea Campaniei
Promofionale.
9.2. Campania se poate incheia inainte de expirarea
perioadei prevdzute, in cazul apariliei unui
eveniment de for!6 majord.
9.3. Forfa majord inseamnd orice eveniment care nu
poate fi prevdzut, controlat sau remediat de cdtre
Or ganizator, incl us i v i ncapacitate a Or ganizatoru I u i
din motive independente de voinla sa gi aparilia
cdrora face imposibild indeplinirea obligafiilor care
ii revin in temeiul Regulamentului.
9.4. Dacd, o situalie de for{d majord impiedicd sau
intfuzie total sau par{ial executarea Regulamentului
qi continuarea Campaniei, Organizatorul va fi
exonerat de responsabilitatea privind ?ndeplinirea
obliga{iilor sale pentru perioada in care aceastd
indeplinire va fi impiedicatd sau ?ntdrziatd, in cazul
in care invocd fo46 majord, fiind obligat sd comunice
Participanlilor aparilia cazului de for{d major6, in
termen de termen de24 de ore de laapariEiaacestuia,

stare de internet:

8.1. The Organiser's Representative, undertakes to
calculate, withhold, declare and transfer to the state
budget any taxes due for the prizes awarded to the
winners, in accordance with the provisions of the Tax
Code, Title IV Income Tax, Chapter VIII, if
applicable.
8.2. No direct or indirect additional costs shall be
charged on Campaign participants, except for the
normal costs of running the Campaign (such as, the
costs paid for Internet access or other communication
services).

9. TERMINATION OF THE PROMOTIONAL
CAMPAIGN. FORCE MAJEURE
9.1. Mastercard has the irrevocable right to terminate
this Promotional Campaign at any time, for any
reason, provided that a notice to this effect is
published on the following website:
rvww.mastercard.ro/promotii at least I day before the
termination date. In such cases, no compensation shall
be due to the Participants, and Mastercard shall not be
held liable for any damages, actual or potential losses,
regardless of their nature, that could be incurred by
any natural person (including the Participants) or by
any legal entity (including the Financial Institutions)
in connection to the termination of this Promotional
Campaign.
9.2.The campaign can end before the expiration of its
set period, in the event of a force majeure occurrence.

9.3. Force Majeure means any event that cannot be
foreseen, controlled or remedied by the Organiser,
including the Organiser's inability, for reasons beyond
its control, and the occurrence of which makes it
impossible to fulfil its obligations under this
Regulation.
9.4.|f a force majeure situation prevents or delays, in
whole or in part, the implementation of this regulation
and the continuation of the Campaign, the Organiser
shall be exonerated from its responsibility to fulfil its
obligations during the period in which this fulfilment
is prevented or delayed, if it invokes a force majeure
event, but it shall be obliged to notify the Participants
on the occurrence of thhat force majeure event, within
24 hours of such occurrence, by posting that

A-



information on the following the website
www.rnastercard. rolpromoti i.

10. LIABILITY
10.1. The Agency, the Organiser's sub-authorized
representatives, the Financial Institutions and
Mastercard shall not be held liable and they
sued for an impossibility to use the prize, for
not attributable to them.
10.2. The Agency and Mastercard shall not
liable for any technical problems related
participation in this Campaign, occurring for
beyond their control.
10.3. This Regulation is applicable in the relationship
between Mastercard and the Financial Institution.
Under Article 3.2, the Financial Institution has the
obligation to draw up the Participant's Rules. The
Participant's Rules shall comply with all the
applicable legal requirements and shall be made
available to the Participants.
10.4. The Agency is the entity providing support in the
organisation of this Promotional Campaign and it is
responsible for the draw and for the process of
delivering the prizes awarded, to their winners and it
bears full responsibility for any damages or losses that
may be incurred by natural or legal persons in
connection with its obligations. Mastercard takes no
responsibility for any liabilities or losses of any kind
associated with this Promotional Campaign (including
but not limited to awarding or providing the prizes in
aproper condition and/or in compliance with the terms
of this Regulation).
10.5. Mastercard takes no responsibility for any
liabilities or losses of any kind, and of any nature, be
them current or future, associated with the drawing
process conducted by the Agency.
10.6. Although Mastercard makes reasonable efforts to
make sure that the information presented on the
Mastercard website is accurate and up-to-date, such

information may contain errors or spelling mistakes.
Mastercard reserves the right to bring changes,

corrections and/or improvements to this information at
any time, without notice. Mastercard makes no
warranties or representations as to the accuracy of the
information and takes no liability or responsibility for
any errors or omissions contained on the Mastercard

www.mastercard.rolpromoti i.

10. RASPUNDERE
10.1. Agen{ia, Subimputernicilii Organizatorului,
Instituliile Financiare ;i Mastercard nu sunt
rdspunzdtoare ;i nu pot fi chemate in instan!5 in ceea

ce privegte imposibilitatea de utilizare a premiului,
din motive care nu sunt imputabile acestora.
10.2. Agenlia gi Mastercard nu sunt rdspunzdtoare
pentru problemele tehnice legate de participarea la
Campanie care apar din motive aflate in afara
controlului acestora.
10.3. Acest Regulament este aplicabil in relafia
dintre Mastercard qi Institulia Financiar[. Institutia
Financiard, in conformitate cu articolul 3.2, arc
obligalia de a intocmi Regulamentul Participantului.
Regulamentul Participantului va respecta toate
cerinfele legale aplicabile qi va fi pus la dispozi{ia
Participanlilor.
10.4. Agenfia reprezintd entitatea de sprijin a

Campaniei Promolionale qi este rdspunzdtoare
pentru tragerea la sorfi qi pentru procesul de livrare
cdtre c6qtigdtori qi poartd intreaga rdspundere pentru
orice daune sau pierderi care pot fi suportate de
persoane fizice sau juridice in legdturd cu obligaliile
sale. Mastercard nu igi asumd nicio rdspundere
pentru obliga{ii sau pierderi de orice tip asociate cu
aceastd Campanie Promo{ional[ (inclusiv, frrd ins6 a
se limita la acordarea sau furnizarea premiilor in
stare corespunzdtoare gi/sau in conformitate cu
termenii acestui Regulament).
10.5. Mastercard nu iqi asumd nicio rdspundere
pentru obligafii sau pierderi de orice tip, prezente sau

viitoare gi indiferent de natura acestora asociate cu
procesul de tragere la sorli realizat de Agenfie.
10.6. Deqi Mastercard depune eforturi rezonabile
pentru a se asigura cd informafiile prezentate pe site-
ul web Mastercard sunt corecte gi la zi, aceste
informa{ii pot conline erori sau greqeli ortografice.
Mastercard iqi rezervd dreptul de a face modificdri,
corecturi gi/sau imbunbt[firi ale informaliilor in orice
moment, frrd notificare. Mastercard nu acordd
garan{ii qi nu face declaralii cu privire la acuratefea
informaliilor qi nu iqi asumd nicio rdspundere sau

responsabilitate pentru erorile sau omisiunile din



conlinutul de pe site-ul web Mastercard. Accesul la
site-ul Mastercard ;i utilizarea conlinutului acestuia
se fac pe rdspunderea gi pe riscul utilizatorului.
10.7. Mastercard nu i;i asumd nicio responsabilitate
qi va fi exoneratd de rdspundere pentru orice achizifii
efectuate de Participant in contextul Campaniei
Promolionale gi nu va fi parte in litigiile cu privire la
acestea/in legdturd cu acestea. Mastercard are dreptul
de a lua toate mdsurile necesare (de exemplu, frrd
ins6 a se limita la excluderea din Campania
Promofionald cu informarea ulterioard a

Participantului) in cazul unei incercdri de fraudare a

sistemului, de abuz (de exemplu, frrd insd a se limita
la solicitarea unei returnbri repetate in legdturd cu
produsele, de nerespectarc a condiliilor de inscriere
in Campania Promofionald, inscrieri anterioare
precum gi pe durata inscrierii) sau al oricdror alte
incercdri care ar putea afecta imaginea sau costurile
acestei Campani i Promof ionale.

11. LITIGII
11.1. Eventualele litigii care apar intre Organizator
qi participanfii la Campania Promofionald vor fi
solulionate pe cale amiabi16.
11.2. Contestaliile inaintate de Participanfi in
legdturd cu desfr;urarea Campaniei Promofionale,
care apar pe durata Campaniei, pot fi transmise in
scris sau prin e-mail doar cdtre Agenlie, la adresele
de mai jos. Un Participant trebuie sd transmit[
contestafia in termen de 3 zile de la data publicdrii
cdqtigdtorilor la adresa de email:
anca.duta@mullenlowe.ro. Dupd aceastd dat6,
contestafiile nu vor fi considerate valabile.
11.3. Acest Regulament precum gi Regulamentul
Participantului sunt obligatorii pentru tofi
Participanfii ;i cAgtigdtorii Campaniei Promolionale,
iar deciziile Mastercard sunt definitive cu privire la
toate chestiunile legate de Campania Promolionali.
ll.4.Prezentul regulament s-a intocmit bilingv in
Rom0nd gi Englezd, ambele versiuni avAnd conlinut
identic. In caz de discrepan{e intre cele doud
versiuni, versiunea in limba romAnd va prevala.

12. Independenta prevederilor

website. Access to the Mastercard website and use of
its content is at the user's own risk and responsibility.

10.7. Mastercard takes no responsibility and it shall be

held harmless for any purchases made by the
Participant in the context of this Promotional
Campaign and it shall not be a party to any litigations
in respect thereof/in connection therewith. Mastercard
has the right to take all necessary measures (such as,

but without being limited to excluding a participant
from the Promotional Campaign with a subsequent
communication of such exclusion to the Participant in
question) in case of an attempt to defraud or abuse the
system, (for example, but without limitation to
repeatedly requesting a return in relation to the
products, non-compliance with the condition to
register in the Promotional Campaign, previous
registrations during the registration period) or in case

of any other attempts that could affect the image or
costs of this Promotional Campaign.

11. LITIGATIONS
I l.l. Any disputes arising between the Organiser and
the Participants to the Promotional Campaign shall be
settled amicably.
11.2. Any complaints that Participants might have in
connection with the running of the Promotional
Campaign, during the Campaign, can be sent in
writing or by e-mail only to the Agency, at the
addresses below. Participants must send their
complaints within 3 days counted from the date the
winners are announced, to the following email
address: anca.duta@mullenlowe.ro. After this date,
no complaint shall be considered valid.
11.3. This regulation and the Participant's Rules are
binding on all Participants and winners of the
Promotional Campaign, and Mastercard's decisions
shall be final on all matters related to the Promotional
Campaign.
11.4. This Regulation has been drawn up two
languages, Romanian and English, both versions
having the same content. In case of any discrepancies
between the two versions, the Romanian version shall
prevail.

12. Severabilitv

&



l2.l lf any provision of this regulation or any part of a
provision is deemed illegal, invalid or unenforceable,
that provision shall be severed from this regulation
it shall not affect the legal force and enforceabili
the other provisions. In such a situation, the
shall take all the necessary steps to modi
Regulation and approve other, similar clau
comply with the rules.

12.2 This Regulation supersedes all previous
agreements, announcements and statements regarding
the Promotional Campaign. If the details of the
Promotional Campaign contradict or go against this
Regulation, the provisions of this regulation shall
prevail. Mastercard's failure to exercise any of its
rights under this Regulation, shall not be deemed a

waiver of those rights.

13. Personal Data Processing
13.1. For any information, please see your Financial
Institution's declaration on the confidentiality of
personal data.
Processed and authenticated by the VERITAS
Professional Notary Office, today, the authentication
date of the document, in one original, which shall be

kept in the archive of the notary office and 4 (four)
duplicates, one of which shall remain in the archive of
the notary office, while 3 (three) were handed to the
parties.

DINICU ELENA-LILIANA
As Attorney in Fact for
MEDIAPOST HIT MAIL S.A.

S .S

l2.l Tn cazul in care orice prevedere din acest

Regulament sau orice parte a unei prevederi este

consideratd nelegald, nevalabild sau neexecutorie,
prevederea respectivd va fi separatd de acest

Regulament gi nu va afecta forfa juridicd ;i
posibilitatea de executare a celorlalte prevederi. Intr-
o atare situafie, Organizatorul va efectua toate
demersurile necesare pentru modificarea
Regulamentului qi aprobarea de clauze similare
conforme.
12.2 P r ezentu I Regu I am ent preval eazd asup ra tuturor
acordurilor, anunfurilor qi declaraliilor anterioare cu
privire la Campania Promofionald. in cazul in care

detaliile Campaniei Promofionale contrazic sau

contravin acestui Regulament, prevederile
Regulamentul prevaleazd.. Neexercitarea de cdtre
Mastercard a oricdror drepturi in conformitate cu

acest Regulament nu va fi consideratd o renuntare la
aceste drepturi.

13. Prelucrarea datelor cu caracter personal
13.1. Pentru informatii, consultati declaratia privind
confidentialitatea datelor cu caracter personal a

Institutiei dumneavoastra Financiare.
Procesat si autentificat de Societate Profesionald
Notariald VERITAS, astazi data autentificarii, intr-
un exemplar original care ram6ne in arhiva biroului
notarial qi 4 (patru) duplicate, din care unul va
ramdne in arhiva biroului notarial, qi 3 (trei)
exemplare au fost eliberate pdrfilor.

DINICU ELENA.LILIANA
in calitate de mandatar al
MEDIAPOST HIT MAIL S.A.

S.S



Anexa I
Institulii financiare eligibile in campania
promo{ional6:

I . A lpha B ank h.ttp"s : //www. q_l.p h-a_b_an k. ro/
2. Alior Bank Sucursala Bucuresti

https-://r.viv.vr..tqlek_o--mb.Anllin_g.ro/
3. Banca Comerciald Romdnd
h tt p s.: //'.,vww. _b-c-I.r'o /
4. Banca Romdnd de Credite si Investitii
h tt p s. :/_/_wwrv. b rc i . ro/
5. Banca Romdneascd https://www.banca-
roman_easca.ro/

6. Banca Transilvania
https ://wwur.bancatratrs i I van i a..(e/

7. BRD Groupe Societe Generale
https://wwrv.brd.ro/
8. BT Direct IFN https:/iwrvw.btdirect.ro/

I l. Credit Agricole Bank Rom0nia
https ://cred it-agricole.ro/

9. CEC Bank https://rvww.cec.rol
I 0. Cetelem IFN http://www.cetelern.ro/

12. Credit Europe
https ://www.cred iteurope.rol

Bank

I 3. Edenred https://rvww.ederrred.rolro
14. Garanti Bank https: I lwww.sarantibbva.ro/
15. Banca de idei https://ro.idea-bank.ro/
16. Libra Internet
h ttps ://wvriw. I i braban k. rol

Bank

17. OTP Bank
https ://www. otp bank. ro/ro

Rom6nia

I 8. Patria Bank https://www.patriabank.ro/
19. Raiffeisen Bank
https ://www. rai ffu i sen.rol
20. Sodexo Pass Rom6nia
https ://www.sodexo. ro/
21. Transfer financiar rapid
https ://www.speedfl nanciar.ro/
22. Techventures Bank
https ://techverrtures. bank/
23. UniCredit Bank
httpl://www. u n i cred it. ro/r'o/
24. UniCredit Consumer Finance
https ://www. ucfl n. ro/
25. UP Rom6nia https://upromania.rol

Appendix I
Financial Institutions eligible to participate in
the Promotional Campaign:

I . A lpha B ank h"ttp s ://www.alp li ab-arr k-. ro/
2. Alior Bank Bucharest Branch
h ttp-s : //r.vw,ry.te I ekfr n:Lbanl<i.n g. ro/
3. Banca Comerciala Romana
https ://r.vwrv. bcr. ro/
4. Banca Rom6nd de Credite gi Investifii
htp s ://wwrv-. brc i. r'o/
5. Banca Rom6neasca http.s://Wy,w.ballc-a-
romaneasca.ro/
6. Banca Transilvania
https ://r.vwu'.bancatransi I van ia.ro/

9. CEC Bank https://www.cec.ro/
I 0. Cetelem IFN http://,uvww.cetelern.ro/

12. Credit Europe
https ://rvww. cred iteu rope.rol

Societe Generale

Bank

7. BRD Groupe
https://wwrv.brd.rol
8. BT Direct IFN https://wrvw.btdirect.ro/

I l. Credit Agricole Bank Romania
https ://cred it-asricole.ro/

I 3. Edenred https://rvwrv.eden red. rolro
I 4. Garanti Bank https : I I www .sar antibbva.rol

25. UP Romania https://Lrprornania.ro/

I 5. Idea Bank https://ro.idea-bank.ro/
16. Libra Internet Bank
http s ://www. I i braban k. ro/
17. OTP Bank Romania
https ://r.vww. otpbank. ro/ro
I 8. Patria Bank ltttps ://www.patriabank.ro/
1 9. Rai ffeisen B ank https : //www. rai ffei sen. ro/
20. Sodexo Pass Romania
https ://www.sodexo. rol
21. Transfer financiar rapid
https ://www.speedfl nanciar. ro/
22. Techventures Bank
https ://techventures. banl</

23 UniCredit Bank https ://www. u n icred it. rolro

24. UniCredit
https://www.ucfin.ro/

Consumer Finance
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